et e PRINT ADVERTISING

Strategies for Today’s Plastics Processors RAT ESISPEC I F I CAT I o N s

Plastics Business reaches a targeted
readership of over 10,000 plastics processing
business professionals. Beyond the pages

of the magazine, Plastics Business offers
advertisers additional marketing opportunities
to connect with customers and prospects,
thereby achieving maximum impact for the
advertiser’s dollar.

Each magazine is packed with information on
operational challenges, industry benchmarks,
management topics and production
efficiencies. The goal of each issue is to
provide actionable articles that can impact
operations now!

MARKETING OPPORTUNITIES

* REACH 10,000 LEADERS in injection
molding, extrusion, blow molding,
thermoforming and rotational molding
with each issue of Plastics Business.

¢ BONUS DISTRIBUTION - Advertisers maximize their presence at industry tradeshows and
plastics-related events through bonus distribution. See the editorial calendar for distribution
information.

 ADVERTISER’S INDEX - Advertisers are listed in a user-friendly index (in alphabetical order),
including page number of ad(s) and website address for easy access.

* ADDITIONAL PRESS COVERAGE - Gain maximum exposure through advertiser-specific press
releases as submitted.

« BANNER AD - All advertisers receive a free website banner ad on the Plastics Business website
with a direct link to the advertiser’s site.

e PLASTICS BUSINESS WEBSITE - Advertisers are listed in a supplier index on the Plastics
Business website and are categorized by product or service offered, including company name,
contact information and web address with direct link to the advertiser’s website.

(For additional electronic marketing opportunities, see the Online Advertising section of this Media Kit.)

’ A Official Publication of Manufacturers Association for Plastics Processors
www.mappinc.com © 317.913.2440
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PRINT ADVERIISING

RATES/SPECIFICATIONS
PRINT RATES

For advertising rates, contact:

Janet Dunnichay
janet@petersonpublications.com
785.271.5801

PRINT SPECIFICATIONS
DIMENSIONS ADVERTISING SPECIFICATIONS

Web Offset, Saddlestitched. Trim Size: 8.375" x 10.875" Required Formats:
¢ Please send ad as a PDF file saved at a minimum of 300 dpi. (All fonts

Size Dimensions
should be embedded.
Full Page (Bleed) 8'625" x 11.125" TIF files also are accegtable.
(Trim 8.375" x 10.875") * Application files (Quark, PageMaker, Publisher, etc.) are NOT
Full Page (Non-Bleed) 7.5"x 10.5" acceptable.
1/2 Page (h.) 7.5"x4.875" * Advertisements should be sent via CD or email. Do not try to email
1/2 Page (V.) 3.75"x 10.75" files over 8MB.
1/4 Page (h.) 75"x2.5" e Web photos are generally 72 dpi and, therefore, are NOT acceptable
1/4 Page (V.) 3.75"x 4.875" for print.
* For full-page bleed ads, keep live matter 3/8" inside bleed on all four sides to
Website Banner (h.) 153 px x 75 px allow for trimming and variation in flooding or binding.

Grayscale format files should be saved at 300-600 dpi

All files MUST be accompanied by a color laser or inkjet proof print.
This is not for color matching purposes.

Visit www.petersonpublications.com for more detailed instructions.

GENERAL REGULATIONS

As used in this section entitled “Terms & Conditions,” the term “Publisher” shall refer to Plastics Business.

1. Terms: Payment due upon receipt of invoice.

2. Rate Change: All rates are subject to change with 30-day notice.

3. Positioning of advertisements is at the sole discretion of the Publisher. A request for specific positioning will be taken into consideration and honored whenever
possible, but cannot be guaranteed.

4. Conditions other than rates are subject to change by the Publisher without notice.

5. No cancellations will be accepted after the closing date without incurring a special production charge.

6. All contents of advertisements are subject to Publisher’s approval. Publisher reserves the right to reject or cancel any advertisement or space reservation at any time
without notice.

7. Responsibility for ad changes is entirely up to the advertiser.

8. Publisher shall have the right to hold advertiser and/or its advertising agency jointly liable for such monies as are due and payable to the Publisher for advertising
which advertiser or its agents ordered and for which advertising was published.

9. Publisher shall not be liable for any costs or damages if for any reason it fails to publish an advertisement. The Publisher’s liability for any error will not exceed the cost
of the space occupied by the error.

10. No conditions other than those set forth in this media/rate schedule shall be binding on the Publisher unless specifically agreed to in writing by the Publisher.
Publisher will not be bound by conditions printed or appearing on order blanks or copy instructions that conflict with provisions in this media/rate kit.

Plastics Business ¢ Published by Peterson Publications, Inc. Advertising: Janet Dunnichay
eterson 2150 SW Westport Dr., Ste. 101 » Topeka, KS 66614 785.271.5801

publications  785.271.5801 * Fax 785.271.6404 janet@petersonpublications.com
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Strategies for Today's Plastics Processors

Plastics Business

ENews

Information for Today's Plastics Processors.

AD
Skyscraper

160 px wide
X
350 px tall

Plastics B

Reserve online
udvertising space
now!

Plastics

Read the Digital Edition of

our Summaer 241

SEPTEMBER 2011

Leaderboard

AD - 600 px wide by 75 px tall

Assessing Global Hanufacturing Competition

QRA: Rewarding [mplayas Parfarmance

HAFPF Board Member Profile: Dan Connimgham

Real Time Solutions at PLASTEC Midwest

Plante & Haran benchmarking Survey Open Untll Sept, 20th

Frlymar Comumrsinns Featured in Huky Ad Campaign

Venbure Plastics Ramgrs Up Copacity For New Growth

For centunes, the valié placed on
efficioncy in American culbure has led to
leval of productivity unrvaled slsewhera in
the world, Despite staggenngly low labor

compakitar m the manufasiurng sectar on a worldwida
basis. On a recent tnp to the Far Dast, ok was evdant that
& change in the low labor or low cost country trend s
CCOUTInG. morg..

Assassing Global Manufacturing Compatition:
costs in varous parts of the globe,

Productivity Alane Ho Longer Cnough for Nerth
exceptional productivity rates have allowed
30 words and

American Business
North America to remain a soricus
logo/picture

<—

Qi ) Employ

‘What steps do other processors take bo reward and
encourage cutstanding employes performance? This
engoing feature in PLASHES Busingss ENows highlights paar-
o= pRer aduice from MARR membar processors on 3 vanaty
of operaticnal and management topics. MOre..

MAPR Board Member Profile: Ban Cunningham,
president/CO0 of Parish Manufacturing

MAPF's Board of Directors encourages plastics processons
ko utiize the knowladge contanad withen the MARD
neltwork. This month, get to know Dan Cunmnghan,
president/C00 of Parish Marfacturing, Cunningham Brings
a proficiency in organizational and systems develapment to
thie MART aEECCIAtON. mofe..

TEXT AD

Issuin now.

MAPP

Plagtics Buainsss
i the cificial
publication of MdPP.
Contact Us

Advertise
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RATES/SPECIFICATIONS

MAXIMUM ONLINE VISIBILITY

In addition to the printed edition of the magazine,

Plastics Business ENews offers additional opportunities

to connect with customers and prospects. It is distributed
to over 5,000 plastics processing professionals throughout
the U.S. and internationally each month.

PLASTICS BUSINESS ENEWS
MARKETING OPPORTUNITIES

The monthly enews is filled with the most up-to- date
information on business issues and ideas for today’s
plastics processing professional. This vehicle offers
advertisers a way to get in front of a worldwide audience
and drive traffic to their websites.

30 words and <
logo/picture
Real-Time Solutions at PLASTEC Midwest
Far the latest developments,
rar pa, products and Earvicas
alfechng prmary processng machnery, r“_'l'i-"
computer- sided design and Chs

manufac turing, production machingry,
matsnials, mokis and mold Com@ONEnts,

autematon technolegy and mare,

FLASTEC Midwest, Seplember 20- 22, McCormick Place
North, Chicago, IL, is the plastc industry™s premser regional
ewvent. PLASTEC Midwest provides attendees the
opportuniby to talk with suppliers that understand their
ndusbry and are réady lo discuss produch specibcabions,
design and process challenges. In addition to a wide array
of products and senices on display over the thres-day
ewent, Innovation Bnefs present the newest industry tools,
rachnclogies and frash ideas ko halp attendess accelerats
thesr prajects to the nesk level, Whle at PLASTIC Mrdvwast,
wisit Manufactuners Assaciation for Plastics Processors’ staff
at Boaoth =1879,

Official Publication of Manufacturers Association for Plastics Processors
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—— LEADERBOARD AD. Located directly under the enews
masthead, this prime advertising opportunity provides
advertisers instant, maximum exposure with direct links to
their websites. (One Leaderboard ad available per
monthly issue.)

SKYSCRAPER AD. Located at the top of the enews left-
hand column, this prime-positioned advertising opportunity
provides advertisers immediate, forefront exposure with
direct links to their websites. (One Skyscraper ad available
per monthly issue.)

—— PRIME POSITION TEXT BANNER. Located after the first

enews story, this unique advertising forum includes a
125x125 pixel photograph or logo, 25 - 30 words of text
with a direct link to desired URL. (One Prime Position Text
Banner is available per monthly issue.)

STANDARD TEXT BANNER. Located between the remaining
enews stories, standard text banners included a 125x125
pixel photograph or logo, 25 - 30 words of text and a direct
link to the desired URL. (Two Standard Text Banners are
available per monthly issue.)

RATES

Advertising: Janet Dunnichay
785.271.5801
janet@petersonpublications.com



ONLINE ADVERLISING

RATES/SPECIFICATIONS

PLASTICS BUSINESS ENEWS RATES AND SPECIFICATIONS

Size Frequency

Leaderboard (600x75 pixels)

Skyscraper (160x350 pixels) 1x 3x 6X 12x
*Prime Position Text Banner

*Standard Text Banner

Required Formats
* Send all banners as .gif files (animated or static) or as .jpg files only.

¢ Files should be at least 72 dpi and RGB color.

* Includes a 125 x 125 pixel photograph or logo and 25 to 30 words of text with a direct link to desired url. The Prime Position Text Banner
will be located after the first news story. Standard Text Banners will be located between the remaining news stories. Only two Standard Text
Banners are available per issue.

For advertising rates, contact:

Janet Dunnichay * janet@petersonpublications.com «785.271.5801

Plastics Business ¢ Published by Peterson Publications, Inc. Advertising: Janet Dunnichay
eterson 2150 SW Westport Dr., Ste. 101 » Topeka, KS 66614 785.271.5801
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ety EDITOBIAL CALENDAR

' Publication Date: Jan. 20, 2012

. Publication Date: April 13, 2012

Ad Closing: June 15, 2012
' Publication Date: July 13, 2012 osing: June

Strategies for Today's Plastics I'rocessors

Ad Closing: Jan. 2, 2012 Materials Due: Jan. 9, 2012
Industry Outlook from Harbour Results

MAPP Plans for Long-Term Association Success

Looking Ahead at Material Trends

2012 Legislative Issues for Processors

Additive Manufacturing Changes Future of Molding

Ad Closing: March 23, 2012 Materials Due: April 2, 2012
Evaluating Supplier Choices

Understanding Financial Health/Benchmarks

Incentivizing Employees for Increased Productivity, Quality

Alternatives in Plastics Additives

The Value of Value-Add Services

Materials Due: July 2, 2012

Running Lights-Out Production

Adding Video to the Marketing Plan

Helping Customers to Understand Recyclability

The Product Development Life Cycle

Integrating Technology into the Processing Environment

BONUS DISTRIBUTION:

PLASTEC West
Feb. 14-16, 2012
Anaheim, CA

NPE 2012
April 1-5, 2012
Orlando, FL

BONUS DISTRIBUTION:

SPE Decorating &
Assembly Topical
Conference
June 5-6, 2012
Indianapolis, IN

BONUS DISTRIBUTION:

MAPP Benchmarking
Conference

October 2012

Indianapolis, IN

Pack Expo
October 28-31, 2012
Chicago, IL

Fﬂ!— Ad Closing: Sept. 7, 2012 Materials Due: Sept. 17, 2012
Publication Date: Sept. 28, 2012

Making Shift Length Decisions

Guidelines for Preventative Maintenance
Standards for Evaluating Purchasing Departments
Adding a Clean Room for Medical Molding
Process Control Methods for Laser Plastic Welding

Plastics Business ® Published by Peterson Publications, Inc.

2150 SW Westport Dr., Ste. 101 » Topeka, KS 66614

BONUS DISTRIBUTION:

MAPP Benchmarking
Conference

October 2012

Indianapolis, IN

Pack Expo
October 28-31, 2012
Chicago, IL

Advertising: Janet Dunnichay
785.271.5801
janet@petersonpublications.com



et O READERSHIP/CIRCULATION

Strategies for Today's Plastics Processors

Plastics Business is the official publication of the Manufacturers Association for Plastics Processors
(MAPP). It is distributed to 10,000 plastics processing business executives, including corporate
management, plant managers and production managers involved with all types of plastics processing
and manufacturing. Published on a quarterly basis, all four issues have additional distribution at
industry-related tradeshows and at MAPP events and conferences throughout the year.

Readership by Sales Volume Readership by Region
2-5 million: 22% Northeast 15%
5-10 million: 32% Southeast 20%
10-20 million: 28% Midwest 40%
20-100 million: 14% Southwest 10%
More than 100 million: 4% West Coast 15%

Readership Demographics

Blow Molding

Injection
Molding
68%

Thermoforming |

Other Molding Processes

Mold Makers

Industry Suppliers

*Figures based on estimated percentage of subscribers.
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